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WHY LINKED IN?

▪ 700M active users

▪ 40% of monthly active users use LinkedIn 
daily

▪ 61M LinkedIn users are senior level 
influencers and 40 million are in decision-
making positions. 

▪ Was a career networking and job search tool 
and now it’s one of the top social media 
platforms. 



WHAT ARE YOUR PERSONAL LINKEDIN GOALS?

▪ Connect to a community and/or network 

▪ Create awareness of your personal or professional brand

▪ Establish engagement 

▪ Become an industry influencer/expert 

▪ Drive traffic to your website



FREQUENCY

If you don’t have the time or resources to meet this 
standard:

✓Make a content plan that fits with your schedule and 
stick to it. 

✓Plan content ahead using your Outlook calendar or a 
project management tool like Trello to make sharing 
content even easier. 

Be consistent! The industry standard for LinkedIn 

in 1-2 posts per day. 



TIMING

For McMaster Engineering:

▪ News stories perform better in the 
morning and earlier in the week.

▪ Light-hearted and feel-good posts 
are often reserved for nights, later 
in the week and on weekends.

▪ Test your posts to see when you 
receive the most engagement  

According to HootSuite:

▪ The best time to post on LinkedIn is 
7:45 a.m., 10:45 a.m., 12:45 p.m., and 
5:45 p.m. EST.

▪ The best day for brands to post on 
LinkedIn is Wednesday (followed by 
Tuesday).

▪ The best days for brands to post on 
LinkedIn are Monday and Wednesday



A PERFECT LINKEDIN POST

▪ Compelling topic

▪ Strong headline 

▪ Simplify

▪ Be clear, concise and direct

▪ Know your audience

▪ Add value: what’s in it for your audience?

▪ Tag organizations and people to amplify views

▪ Post a good quality photo, graphic 

or video

▪ Links to more information

▪ Include relevant hashtags

▪ Be a brand ambassador



A PERFECT LINKEDIN STORY

▪ Share a variety of visual content: videos, 
boomerangs and photos.

▪ Ensure you use text to describe the context of 
your video (not everyone has sound on).

▪ Use GIFs and emojis to enhance not to overtake.

▪ Use hashtags and tag relevant people and 
organizations

▪ Use stickers (when they become available)



TYPES OF CONTENT

▪ Industry topics/questions/advice 

▪ Seasonal or Recognition Days/Weeks or Months (ex. 

International Women’s Day)

▪ Trendy: relating to something timely in pop culture, in 

your industry, current events or popular hashtags: ex. 

#ThrowbackThursday, #MotivationMonday

▪ Achievements

▪ Statistics 

▪ How-Tos

▪ FAQs

https://www.linkedin.com/posts/ali-emadi-989b001b_mcmaster-fca-partnership-wins-nserc-award-activity-6731994481299656704-jqGu


TYPES OF CONTENT

▪ Long-form article/blog post 

▪ Human story of career success or failure 

▪ Spotlights ex. student researcher, alumni, co-

op student, startup, etc.

▪ Event Promotions/Live Event Coverage

▪ Behind-the-scenes

▪ Ask a Question!



RESOURCES TO HELP YOU CREATE QUALITY CONTENT 

▪ Animoto.com: Videos

▪ Video Leap: Videos

▪ Easil.com: Timeline or story graphics

▪ PicMonkey.com: Photo collages, Facebook Cover 
Photos

▪ PiktoChart.com: Infographics

▪ Bensounds.com: Free copyright music

▪ Alternatives to Adobe Creative Suite: link

https://itsfoss.com/adobe-alternatives-linux/


TIPS & TRICKS

▪ Ensure your profile description is up to date and your headline  
includes relevant keywords, shows your expertise and reflects your 
McMaster identity.

▪ Set your LinkedIn profile to Follow first to easily grow the # of 
people who follow you. 

▪ Use hashtags strategically and ensure you’re on brand (#maceng
#brighterworld #fireballfamily).

▪ LinkedIn rewards you for staying on their platform. Post a video 
directly to the platform, write an article or share a link in the 
comments. 

https://www.linkedin.com/posts/arlenedickinson_todays-lesson-from-the-den-it-can-be-terrifying-activity-6709624791806029824-E-CQ/
https://www.linkedin.com/pulse/i-cant-retire-without-sharing-my-life-tips-humberpr-kalene-morgan/?trackingId=w92BeUB2CARWxOCHdaBvgQ%3D%3D
https://www.linkedin.com/posts/garyvaynerchuk_constellation-brands-and-my-original-team-activity-6721819638990176256-3V07


TIPS & TRICKS

https://www.linkedin.com/pulse/your-resume-scaring-recruiters-elysia-somogyvari/


TIPS & TRICKS

▪ Respond to people who comment and share your posts and engage 

with their content too. LinkedIn rewards you for this! 

▪ Have a budget for advertising? Experiment with LinkedIn ads

▪ Join groups related to your industry and see what questions people 

are asking. Create a post answering these questions. 

▪ Connect and follow people in your industry and tag them in posts 

relevant to them.

▪ Follow hashtags

▪ Post 6+ photos at once. 



TIPS & TRICKS

https://www.linkedin.com/posts/andrew-aslanidis_autonomousvehicles-engineering-lego-activity-6733127825953472512-VywO


Be a McMaster Engineering Brand Ambassador!

1. Follow us on LinkedIn: 
@FacultyofEngineering –McMaster 
University 

2. Share our content on your page, like, or 
comment on our posts.   

3. Tag us in your content (if it’s related to 
McMaster Engineering) and we will 
share, like or comment

4. Join our NEW MS Teams Mac Eng
LinkedIn Group where we will share best 
practices, questions and content! 



QUESTIONS FOR YOU

What’s working for you on LinkedIn?

What’s not working for you?

Do you have any success stories?



CONTACT INFO

Remember to follow @FacultyofEngineering –McMaster University 

on LinkedIn and tag us in your posts! 

Digital Marketing and Communications Strategist

mccancjs@mcmaster.ca

Ciara McCann


